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Neighborhood Hotels KARL AUGUST MELTER

OUR NEIGHBORHOOD CODE

Our Neighborhood Code defines our values, principles and guidelines, which
serve as the basis and orientation for every single decision we make in our day-to-
day work.

Our Neighborhood Code applies to the entire Neighborhood family without
exception. We must all know the rules that apply to us and abide by them. All
employees are therefore obliged to inform themselves about the content of the
Neighbourhood Code and to act in accordance with this principle.

Our common goal is to act correctly, honestly, fairly and transparently - towards
our colleagues, guests and suppliers.

Any violations or conflicts must be reported immediately to your line manager or
the administration.




Neighborhood Hotels KARL AUGUST MELTER

OUR CORPORATE VALUES

We have four corporate values that serve as overarching guidelines for our
behaviour and our dealings with colleagues, guests and suppliers. These
corporate values form the foundation of our Neighborhood Code.

We take responsibility for our environment, our
RESPONSIBILITY & community, and every decision we make.

Sustainability is the foundation of our daily actions:
SUSTAINABILITY conserving resources, supporting local partnerships,

an minimizing our ecological footprint.

We create places with character that inspire and tell
CULTURE & stories. For us, art and design are expressions of
AESTHETIC culture and individuality. We support local creativity
and integrate it into our hotels, creating opportunities
DISTINCTION f . ] ‘
or meaningful encounters between guests, locals, and

our employees while offering authentic experiences.

Every guest is unique, and every encounter is personal.

We tailor our offerings to individual needs, with great
INDIVIDUALITY & attention to detail. Carefully selected regional
products, high-quality materials, and local works of art
create spaces with a calm and distinctive atmosphere.
This is how lasting impressions and genuine
satisfaction are created.

QUALITY
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We are curious, continuously evolving, and always
INNOVATION & open to change. For us, innovation is a daily mindset -
driven by new ideas, digital solutions, and flexible

GROWTH concepts. Growth happens where people, creativity,
and shared visions are given room to flourish.
We build trust through openness and honesty -
TRUST & in the way we treat one another, our guests, and our

neighbors. Transparency means communicating

TRANSPARENCY clearly, making decisions understandable, and
fostering a culture in which everyone feels safe,
respected, and valued.

We are part of the neighborhood - connected toits

people, culture, and city. To us, being authentic
CONNECTION & L "
means acting with honesty, approachability, and

AUTHENTICITY respect, both toward our guests and within our team.
Together, we create a vibrant community.

What connects all of these values is our commitment to creating places where
people enjoy coming together, feel comfortable, and meet one another as equals.

Above all, it is the little things that make the difference: attentiveness, openness,
responsibility, and the courage to take new paths.

Because, ultimately, it is the people who bring our values to life and transform our
hotelsinto truly special places.
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EQUAL TREATMENT & PROTECTION OF
HUMAN RIGHTS

. The safety of our guests and employees is our top priority. Compliance with
all safety regulations is regulated in our company guidelines.

« We speak out against child labour and any form of forced labour. Human
rights violations, any form of modern slavery or the exploitation of people
and children are not tolerated in our business areas or in our supply chains.
We also ensure that our hotels are not used for human rights violations such
as human trafficking or sexual exploitation.

« Inouractions and judgements, as well as our fundamental attitude, we do not
discriminate on racial grounds, origin, religion, ideology, sexual identity,
gender or people with disabilities. We are committed to equal opportunities
and diversity and do not accept bullying or any form of discrimination.

CONFLICTS OF INTEREST

Business decisions must always be made on the basis of objective criteria in the
best interests of Neighborhood Hotels.Personal interests and relationships must
not play a role. If employees find themselves in a conflict of interest (e.g. through
personal relationships with a guest or supplier), we expect transparency and
honesty and ask that they report thisimmediately to their line manager.



Neighborhood Hotels KARL AUGUST MELTER

CONFIDENTIALITY & DATA PROTECTION

Information about the group of companies - so-called trade secrets - as well as
relevant business information of our guests and suppliers must always be treated
confidentially and must not be passed on to third parties (especially bettors) and
must not leave the company. Data protection laws are observed. (e.g. a man asks
for information on the phone about his wife's stay with us - we are not allowed to
give out any information to the man without the wife's written consent)

FAIR & RESPECTFUL TREATMENT

We generally observe the rules of fair competition and respect all market
participants. In doing so, we ensure that we treat all stakeholders in the company
with respect. This also benefits our guests and helps to protect the good
reputation of Neighbourhood Hotels and the reputation of our corporate brand.
We always act neutrally in our dealings with all interest groups.

ANTI-CORRUPTION

All employees are prohibited from directly or indirectly offering, promising, giving
or demanding favours in order to obtain a business deal or an advantage. Our
employees may not accept any gifts or favours that could be seen as a clear
attempt at bribery. It must always be checked whether gifts or invitations are
appropriate. We comply with the relevant anti-corruption laws and thus avoid
bribery, corruption and prohibited business practices. In any conflict situations,
the relevant line manager must be informed directly.
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RESPECT FOR THE ENVIRONMENT &
SUSTAINABILITY

In our work, we proactively pay attention to environmental protection and
observe the three pillars of sustainability (ecology, economy and social
responsibility). We comply with environmental regulations and observe the
applicable laws. We endeavour to reduce our ecological footprint and to develop
and implement strategies and solutions to consistently improve our sustainability
goals. Our GreenSign certificate, which officially recognises us as a sustainable
hotel, is a promise of our efforts.

ECONOMIC EFFICIENCY & PROTECTION
OF BUSINESS ASSETS

Our daily work and our decisions are always geared towards the economic
efficiency of our company. Neighborhood Hotels provides all employees with the
resources (e.g. technical equipment, work equipment and materials) necessary for
the performance of their work. The equipment must be handled with care and
protected against loss or theft. The equipment may not be used for personal
purposes unless this has been expressly authorised by a superior or is regulated in
the employment contract.
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